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TAG 


tag Heuer 

SWISS AVANT-GARDE SINCE I860 



TAG HEUER CARRERA RED BULL RACING SPECIAL EDITION 

TAG Heuer is the Official Timekeeper and Team Performance Partner of Red Bull Racing. 
Two teams who #DontCrackUnderPressure both on and off the track. 





e new TimeWalker Chronograph 


The new TimeWalker Chronograph is inspired by performance and the spirit of racing. 
montblanc.com/timewalker 

Crafted for New Heights. 




GOOD 


Official Timing Partner of the Goodwood Festival of Speed. 
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Breguet 

Marine Equation Marchante 5887 

By Sharmila Bcrtin 


H istory is integral to Breguet. Every timepiece designed 
by the brand in the heart of the Vallee deloux digs deep 
into A bra ham-Lou is Breguets roots for inspiration. 
A prime example is the Marine Equation Marchante 5887 t 
unveiled at this year s BaselWorkL that pays tribute to the title 
of Watchmaker to the Royal Navy awarded by King Louis XVI11 
(1755-1824) to Abraham-Louis Breguet in 1815. 

The new model has joined the Marine collection with three 
impressive complications: the running equation of time 
which uses a cam connected to a sensor powering a special 
cog and differential lever fuelled by two independent rotation 
sources to simultaneously display average solar time (civil 
time that we use every day) and actual solar time (in use since 
Antiquity but unfortunately irregular); the perpetual calendar 
displaying the date, day t month and leap years; the tourbillon, 
a mechanism invented by Abraham-Louis Breguet in 1801 
whose main function is to combat the effects of gravity to 
ensure the movement s reliability. 

These complex functions and the 80-hour power reserve 
are brought to life by the 581DPE calibre. The self-winding 


movement is housed in the platinum or rose gold 43.9mm 
case with notched sides. The dials central disc is adorned 
by waves with the Roman hour numerals on a silver ring. 
The centre displays the civil hours and minutes with two 
luminescent Breguet "pomme" hands and a solar minute 
hand punctuated by a gold sunburst ring whilst a hand 
with an anchor tip tracks the retrograde date along a semi¬ 
circle from 9 to 3. The day and month appear at 10.30 and 
1.30 respectively whilst the power reserve indicator at 7 lies 
opposite the tourbillon at 5.30. 


THE WATCHES MAGAZINE 
AUTUMN 2017 















IET DROZ 


j;<> 

JAQUET DROZ 


SWISS WATCHMAKER SINCE 1738 


«Some watches 
tell time. 

Some tell 


a story» 

For nearly three centuries, jaquet Droz 
has placed time under the banner of 
astonishment, excellence and constantly 
renewed creativity\ 

Grande Seconds Moon Ivory Enamel 


JAQUET DROZ BOUTIQUES 

GENEVA - PARIS - MOSCOW - TOKYO - HONG KONG - MACAU - SHANGHAI - BEIJING - SINGAPORE 
Discover our official point of sales on www.jaquet-droz.com 
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EDITORIAL 



You’re the ambassador of time! 


08 


M ay I share my opinion about the role of ambassadors 
and other “brand friends” that certain watchmakers 
hire (or rather their marketing teams) or is it taboo? 
Since most of my colleagues have said what they think about 
the issue without having their pockets filled with rocks and 
being thrown into the lake then I’m guessing 1 can. Brands 
really like to show off their connections (usually paid for) with 
such and such a celebrity i’ll admit that having a celebrity on 
board does have its uses. You can stick them on ad campaign 
posters, constantly tell everyone about your new friendship, 
wheel them out for every event and get them to wear products 
they may not have worn themselves if they hadn’t been paid to. 
And you can show off in the hopes that ordinary people (you, 
your friends, me) coo in admiration before rushing to the first 
shop they can find to buy the same watch as said celebrity, A 
circus freak; that s what the role of ambassador boils down to. 
This marketing ploy - let’s not beat around the bush - worked 
wonders when a few trendsetting brands first used it between 
1990 and 2000. But what about now? Do clients really identify 
with sports stars or famous actors to such an extent that they 
want to look like them and get the same model as on the poster? 
Think about it: have you got a friend/cousin/neighbour (adult) 
who naively fantasises about the glazed paper wrist of an actor/ 
actress and says “On day Til wear the same watch as X? f ‘ l don’t 
think so but 1 could be wrong... 

Whatever happens, the watch sectors obsession with the 
ambassador is so excessive that it's losing its sparkle. The big 
brands get the big stars and the smaller ones get what they 
can: chefs, national TV presenters and local celebs whose fame 
is limited. The reason is simple even if it goes over my head: if 
such-and-such is a success and wears model X by Y, will 1 be 
a success if 1 wear model X by Y? Tm not singling anyone out 
and I don't want to upset anyone but are we that gullible? Have 
we become simple consumers blinded by any old thing? 1 don’t 
think so. Buying a watch may have more to do with emotion 


than real need but the thunderbolt is between the piece and 
the client, its craftsmanship, its design, its functions or cutting- 
edge mechanism and our expectations. It doesn’t matter which 
celebrity is wearing it. Or am 1 being naive? 


Sharmila Berlin 

Editor-in-Chief 
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Big Bang Unico Blue Sapphire. 
Scratch-re si slant blue sapphire case. 
In-house chronograph UNICO movement. 
* f ■ sf • 0 Limited edition of 250 pieces. 





GUEST 


The Watches Magazine invites a new guest writer to share their vision of time in each issue. 



“ The fundamentals 
are under threat ” 


By \aome 

Founder of I Am Naome, Marketing Digital Consultant and Social Media Manager 


D o you see time as an ever-faithful ally or a foe who’s 
constantly barring your way? Or do you see time as 
something you have no control over? Rest assured 
that once you’ve tamed time, it will be kind enough to let you 
make all your dreams come true! We often feel overwhelmed by 
events, action-packed days pass by at breakneck speed and we 
increasingly feel like we're cruelly missing out on time. 

But it’s actually time that’s missing us. Extra details tend to 
distance us from the fundamentals; what counts for us. It T s time 
to Jive the life you’ve dreamt of. 

Going back to basics involves doing away with the meaningless. 
Our times are fascinating and the possibilities are endless. 
There are also distractions eveiywhere. Our entertainment 
culture has been pushed to the max and can completely absorb 
us. lt T s never been so easy to waste your time as it is now. 
What with Facebook, Twitter and emails, we’re constantly 
bombarded with information and forget that we can simply 
switch off fora bit. All these apparently urgent little things that 
pop up only stop us doing what we've set out to achieve. Not 
concentrating properly on the fundamentals is the main thing 
that stops us making progress. 

Day-to-day time management is a discipline we need and a vision 
we should have. We should review our habits, our planning 
and especially our priorities. We all have the same number of 
hours in a single day. So why do some people accomplish more 


than others? Often people who excel in time management are 
the ones who pre-plan their days and know how to distinguish 
between what's important and what's not. Now more than ever, 
we have to learn to focus on the fundamentals and have patience 
as worthwhile things always take time! As Oprah Winfrey said: 
“You can hove it all. Just not all at once." 

At the end of the day, what matters is knowing what you want 
and w r here you’re headed. “How" comes later! The better you 
manage your time, the better your life will be. Use all your time, 
you're bound to surprise yourself! 
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Slim cTHermes, L’heure impatiente 
For the moments to come. 
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RICHARD MILLE 

A RACING MACHINE ON THE WRIST 
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SUISSE 
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FREDERIQUE CONSTANT 

GENEVE 



FREDERIQUI: CONSTANT 




LIVE 

YOUR 

PASSION 


MANUFACTURE 
FLYBACK CHRONOGRAPH 

FROM CHF 3995.- 


Handcrafted in-house movement. 

Manufacture Collection: in-house developed, 
in-house produced and tn-house assembled movements. 


More information on frederiquecortstant.com 
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SWISS EXCLUSIVE TIMEPIECES 


A stunning modern take on classic style. 
Inspired by steering wheels of the most iconic classic cars and 
fabricated with the latest technology of the watchmaking world. 
Rebellion Timepiece's first automatic, in-house GMT movement 
comes in a classic cushion case and features a two-spoke 
steering-wheel design. Like the dashboard of a classic car, its dial 
peeks out from behind the horn shroud to display the hour in two 
time zones and remains in constant motion for a total of 42 hours. 


PASSION 

INTENSITY 

TIME 

NO COMPROMISE! 


TUJEnTy-ariE 











WE LOVE STYLE 



LONGINES 

Heritage Legend Diver Watch 

By Sharmila Bcrtin 


Y ou can always find treasures in the archives, it's like 
when you go hunting for forgotten trinkets in the 
family attic. The same goes for Longines whose rich 
watchmaking heritage is bursting with vintage, seriously 
vintage, models. Some may have nothing in common with 
current trends but others can almost just be dusted off and 
reissued. One example is the Heritage Legend Diver Watch 
which is perfect for a “revival" The original diver watch that 
inspired this one dates back to the 1960s. Although it now 
has a self-winding calibre, it hasn't needed many touch-ups 
to make it trendy. 

The black lacquer dial bears a luminescent hour rim with 
baton-shape markers and curvaceous Arabic numerals. 
Two hour and minute metallic hands coated in beige Super- 
LumiNova® are a cross between an assegai and spear shape. 
They glide alongside an elongated central seconds hand over 
a date display at 3 with a sand-coloured rim. 

Aside from the vintage-style dial, what sets the watch apart 
is the internal rotating bezel with a diving scale triggered by 
the screwdown crown at 2 on the 42mm steel case. The old 


school-feel is taken to another level by the metal mesh strap 
that’s as supple and silky as a second skin. 
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EMBRACE TIME 

Our story, our brand, our passion. Carole 6 Pierre Dubois 



Carole and Pierre Dubois. A love story that gives a unique bear ro rheir lives and rheir worth creations. 
Pictured here, rwo His and Hers world-exclusive Royal Retro models wirh rheir six dancing retrograde 
seconds hands. 

PIERRE DEROCHE - LE REV ERS 1 - 1545 LE LIEU - SWITZERLAND - t +41 21 641 11 69 - WW.RiERREDEROCHE.COM 
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WE LOVE BLACK&WHITE 



HERMES 
Heure H 


By Sharmila Bcrtin 


H ermes treats its watches like any of its designs: lots 
of bright colours and playful shapes. The capital H is 
always there; ifs either subtle or the piece itself just 
like the Heure H watch designed by Philippe Mouquet in 1996 
whose famous initial forms the shape of the case. 

The hollow vertical batons in the shape of the H are filled 
with deep and glistening black lacquer or bright white. The 
steel case comes in two sizes: 26x26mm for the medium size 
(MM) and 21x21mm for the small size (PM) housing a quartz 
movement. 

The square dials w ith curved corners are also coated in black 
or white lacquer but this time it’s translucent to capture the 
light. The curvy Arabic numerals contrasting w r ith the edgy 
case echo the shape of the dial. Two spear-shape silver hands 
glide over the original hour rim to tell the time. 

The playful H is even more fun w r hen it’s attached to the 
interchangeable colourful single or double calfskin strap 
(grained or smooth Barenia). The colour range is so broad 
that you'd struggle to choose just one. The leather rainbow T 
features eight hues from classic black and white to vibrant 


blue (Maltese, electric and denim), hot red (capucine or 
orange) and hypnotic lime yellow! 
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BOEG LI "Adagio" Ref. M120 

Pocket watch without cover (cover available as option) 

Limited edition: 20 specimens 
Finish: palladium 

Case finish: coat of arms (also available fully polished) 

Movement: ETA 2660 manual winding 

Musical movement: ref. B.Q1 chrome plated with 17-blade comb 

Duration of melody: 90 seconds 

Dial: enamelled gloss white dial with nickel appliques 

Warranty: 2 years 

Packaging: wooden presentation bo* 

The musk plays by moving the lever on the back of the watch 

Melodies available: 

Vivaldi (The Four Seasons) 


smano re temps 
devient musique 



Boegli Watch S.A. Rue Centrale 47 CH-2740 Moutier Tel.+41 32 494 60 40 | Fax-i-41 32 494 60 44 [ www.boegliwatch.ch | vipa@boegli watch, ch 
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Now’s the time to buy 
a mechanical watch! 


By Fabrice Eschmann 


W hat’s good about the crisis? Watchmakers have 
never before made so much effort to make their 
products more desirable. The consequence? Better 
quality* lower prices. Follow the guide. 


At least something good has come out of the drop in exports 
over the last three years: watchmakers are putting their alt into 
making their products even more desirable to attract younger 
and perhaps less wealthy clients. Just as the car sector is fast to 
fill its models with fittings with no price rises, lots of mid-range 
watch brands now provide movements that are COSC-certified 
or fitted with silicone components, That’s a first for the under 
2000 Swiss Franc price range! Add to that a bit of pressure on 
margins and you could say that this is the best time to buy a 
mechanical watch. 


Premium finishes 

When you think of a beautiful watch that’s vaJue for money, 
Mido isn’t the first to spring to mind. The Swatch Croup brand 
(n° 1 in Mexico, that’s not mentioned enough) is stunning the 
market by unveiling pieces with first class finishes that go over 
and above the mid-range status it claims to have. Let’s take the 
latest version of the Commander at under 1500 Swiss Francs: its 
self-winding Calibre 80 Si movement by ETA has an impressive 
80-hour power reserve. As well as being COSC-certified, it’s the 
first time it’s been fitted with a silicone spring which tends to 
happen with luxury watches. Its steel mesh strap is beautifully 
made with lugs incorporated into the case which, again, we 
tend to see in far more expensive w r atches. 

The Aerowatch in the same price range also stands out. After 
a quiet launch in 2016, the Heritage Slim Automatique has a 
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BORN HERE 


AUTOMATIC 

10DM-33QFT 


STARTIMER 
PILOT AUTOMATIC 

Swiss Professional Pilot Watch 


INDEPENDENCE, PERSEVERANCE, HERITAGE 
www.aEpina-walches.coir 






TRENDS 



particularly impressive design and finesse that's rare to see in 
this type of piece with domed sapphire crystal level with the 
bezel. You can watch the self-winding Sellita SW300 movement 
through the transparent caseback as it fuels the hour, minute and 
date functions. The seven versions in steel, gold PVD-plating or 
two-tone all have sunburst dials that may be industrially made 
but have a real impact. 

Oris stands out in the 2000-3000 Swiss Franc price range. 
The brand's limited edition pilot’s w ? atch, the Oris Big Crown, 
is inspired by the first piece of its kind by the Basel-based 
brand that was unearthed in a catalogue from 1910. The Sellita 
SW200-1-based movement was modified in-house to capture 
what made pilot watches back then unique: the time could only 
be set by pressing the safety pusher at 2. The watch's blue 
hands and leather travel bag are further proof that Oris wants to 
make its mark as a high flyer. 

In-house movements 

Last but not least, you can almost touch premium, at least in 
terms of quality, in the 3000-5000 Swiss Franc price range. 
Frederique Constant has taken its flyback movement from the 
Ateliers de Monaco brand in the same group. The company is 
used to unique pieces and limited editions selling for several 
thousands of Francs and spent six years designing an original 
calibre with lots of unique features. The development wouldn’t 
have been possible for Frederique Constant but it now reaps the 



rewards in its new Flyback Chronograph Manufacture. 

As for the Rebellion Twenty-One, this is practically the Holy 
Grail for a watch enthusiast on a small budget. The brand 
brings you a piece based on an ETA 2892 movement that’s been 
entirely customised by the Telos development firm behind the 
latest Opus by Harry Winston. Serious quality for a little over 
5000 Swiss Francs. 
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WATCH THE NEW 

CONCEPT 

STORE 

ACHETER, VENDRE, ECHANGER, DISCUTER, 
REGARDER, ECOUTER, MANGER, BOIRE, 
URE 5 REPARER: 

LA MAISON DE L’HORLGGERIE DEVI ENT 
LE PREMIER CONCEPT STORE HORLOGER 
DE SUISSE. UN CONCEPT UNIQUE DANS 
LEQUEL LE TERME « MAISON» PREND 
TOUT SON SENS. 




BOUTIQUE BOOKSHOP WATCHTRADE ATELIER GALLERY BAR-GRILL 
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THE EYE OF JEWELRY 



A dial or how to make 
yourself interesting 


By Eleonor Picciotto 


C omplications aside f watchmakers need to showcase 
their ingenuity if they want to carry on dazzling 
buyers and consumers with a timepiece s design. 
From volcano ash and velvet to straw and eggshell inlay, these 
relatively classic premium watches are exploring new sides of 
themselves with a unique dial 

How do you make a piece interesting or how do you make 
yourself interesting? That’s the question...After designing 
the most cutting-edge complications, slimmest calibres, the 
ultimate cases or inventing systems of all kinds earning almost 
every brand a world record, what else can you do? The design. 

A change in colour or material seems to be the easiest style 
change, especially when we’re talking watches. However, you 


need to remember there are limitations such as space, size 
and weight. Some w atchmakers on the quest for creativity use 
and abuse their brain matter to unearth that little something 
that nobody’s done before. Guided by their ambassador and 
Italian dandy Lapo Elkann, this year Hublot has brought out 
a Velvet collection where every model comes with a pair of 
sunglasses from Lapo's ow r n brand Italia Independent. When 
it comes to originality, a while ago Cartier painstakingly 
selected flattened pieces of straw r then glued them together to 
create the colourful design of a panda or lion on the Rotonde 
model. 

After all, why not...But how T s technique involved in all that? 
Watchmakers may be essential to designing a piece but other 
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PIAGET 
Schiuma d'Oro 


PL\GET 

Bubble Dots Feather 


DIOR 
Ml D'or 


sometimes rare and exceptional trades are vital to the success 
of an often bizarre idea. At Piaget, dozens or even hundreds of 
hours were spent on the Altiplano, It takes 25 hours to make 
the Altiplano’s wooden inlay on the dial in flecked maple, 
over double the amount of time for the Schiuma d’Oro with a 
gold leaf dial and eggshell mosaic or the Bubble Dots Feather 
made with 50 shades of blue in a feather inlay. The work is as 
staggering as it is stunning. 

Without question, brands have to call upon external sources, 
artisans that you could easily call 44 beauty technicians/’ 

A dial that gets people talking is one thing but a dial that has 
a story to tell is something else entirely. The best example 
is Dior’s tribute to haute couture. Its Fil Dor dial weaves 
together 4630 gold threads to depict the brands pattern to 
make an optical illusion of a dial elevated by diamonds. The 
most extreme story is RJ-Romain Jerome’s dial made of ash 
from the Icelandic volcano EyjafjallajokulFs eruption... 

Similarly, iaeger-Lecoultre and more recently Romain 
Gauthier have used a meteorite to adorn their dials. Something 


that’s so grey, so cold yet so beautiful that we easily associate 
with the creation of the earth followed by its history which is, 
at the end of the day, our own. 
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COVER STORY BREGUET 


Abraham Louis Breguet, 
the watchmaker who 
mastered the seas 


By Sharmila Berlin 


B reguet is undoubtedly one of the best brands for 
watchmaking pedigree. The invaluable inventions 
that fuelled incredible technical progress in the 18 th 
and 19th centuries are by the founder Abraham-Louis Breguet 
(1747-1823) whose name still gets the respect it deserves 
today. 

The talented watchmaker’s journey may have begun in Paris 
in 1775 but it wasn’t until 1814 that he was an official success, 
on several occasions, namely due to his role as Watchmaker to 
the French Royal Navy. 

The first encounter with watchmaking 

Abraham-Louis Breguet was the first child born to Jonas- 
Louis Breguet and Suzanne-Marguerite Breguet nee Bolle in 
1747, a bourgeois family in Neuchatel, a town by a large lake 
nestled at the foot of the Swiss Jura. 

Abraham-Louis was just 11 when his father died in 1758 and 
his mother, who had just given birth to the youngest of his 
four sisters, married one of Jonas-Louis Breguet + s German 
cousins, Joseph Tattet, a watchmaker and trader who’s biggest 
market was France. Following the marriage, Abraham-Louis 
began taking an early interest in this technical field which 
led him to a workshop where he did his first apprenticeship 
in 1962. 

The expertise sculpted in Paris 

Abraham-Louis Breguet was encouraged by his stepfather 
Josepth Tattet, who ran his watch studio with three of his 
brothers, to leave Neuchatel for Paris at the age of 15. The 
stage-coach ride may have been long and laborious but 
it enabled the young man, who had never been outside the 
Neuchatel area, to explore the French countryside. He 
said: “The desire to learn made me leave my home country, 
Switzerland, and set my sights on France as I was convinced it 
was the only nation capable of developing an artist’s talents**. 
He spent two years as a watchmaker's apprentice in Versailles 
and soon stood out for his burgeoning talent and sharp mind. 
His first successful and much-admired experience brought 
him closer to three brilliant men. 

The man with good connections 

His beginnings in watchmaking saw Abraham-Louis Breguet 
frequent illustrious figures such as Abbot Joseph-Fran^ois 
Marie (1738-1801) and renowned watchmakers Ferdinand 
Berthoud (1727-1807) and Jean-Antoine Lepine (1720-1814). 
Abbot Marie was not only a mentor to the young man but he 


also learnt scientific and technical subjects from him (maths, 
physics, astronomy and mechanics) which would serve him 
well in later years. Despite the 20 years between him and 
Ferdinand Berthoud, also from Neuchatel, Abraham-Louis 
Breguet broadened his knowledge of marine timekeeping with 
him. Again, his learning would prove vital later on. The future 
master watchmaker (he only qualified in 1784) perfected his 
art under Jean-Antoine Lepine from Gex who w r as a King's 
Clockmaker at the time. 

The quid worker 

His apprenticeship and encounters in terms of family and 
work helped Abraham-Louis Breguet hone his technical and 
scientific mind with business sense. A rare pearl for the future. 
Shortly after marrying a young bourgeois Parisian, Cecile 
Marie-Louise L’huillier, the 28 year old opened his own studio 
at 39, Quai de l'Horloge, lie de la Cite in the heart of Paris 
in 1775. His first child w r as born in 1776 and called Antoine- 
Louis (Louis as a first name had been a Breguet family 
tradition for five generations). In 1780, after losing his second 
son and daughter, Abraham-Louis Breguet became a widow r . 
These three tragedies in a matter of months forced him to 
bury himself in his watchmaking work. 

The exceptiolull mind 

Shattered by tragedy at home, Abraham-Louis Breguet locked 
himself away in his studio whilst Antoine-Louis, w r ho was 
barely 2, was raised by his wife's sister. From starting his own 
business in 1775 to his death in 1823, his w r ork was teeming 
with amazing inventions that helped watchmaking not only 
progress but also peak. 

Abraham-Louis Breguet designed a so-called perpetual 
movement with a self-winding system using a flywheel 
between 1778 and 1779. In 1783 he designed his first 
repeater w r ate ties in w p hich he replaced the classic gong with 
a spring strip w f rapped around the movement. He improved 
the anchor escapement with the use of jewelling in 1786 
and in 1790 he designed the famous “pare-chute" that 
protects the mechanism from knocks, namely the balance 
wheel pivots which he fitted his watches with from 1792. 
Then in 1795 he designed the Breguet spring (still in use 
today) whose concentric shape improves a w'atch’s accuracy 
whilst reducing wear and tear. Last but not least, in 1801 he 
designed a regulator named a “tourbillon" whose constant 
rotation counters the negative effects of earth's gravity on a 
watch mechanism. 
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Breguet X 1330 


Breguet X 5107 


The royal revival 

Turmoil gripped France in the late 1780s and Abraham-Louis 
Breguet had to leave the country to seek refuge in Switzerland 
before returning to Paris in 1795. This difficult period which 
saw the fall of Napoleon 1 (1769-1821) was also hard on 
Breguet's workshop as watch sales tumbled for three years. 
However, they revived in 1814 going from 66 pieces sold in 
1813 to a hundred or so in 1814 and 1815 according to the 
records that were diligently kept by the watchmaker and are 
now in the brands archives. 

With Louis XVlITs (1755-1824) rise to power and the support 
of the politician Talleyrand (1754-1838), foreign clients soon 
returned despite the French’s reticence. Two thirds of sales 
were to wealthy and famous buyers from abroad: official 
representatives of Tsar Alexander 1 (1777-1825), the King of 
Prussia, the Emperor of Austria and the King of England to 
name but a few. His most loyal client was always Caroline 
Murat, Queen of Naples, for whom Abraham-Louis Breguet 
designed the first wrist watch between 1810 and 1811 and who 
received 34 clocks and watches between 1808 and 1814. 

The Bureau des Longitudes watchmaker 

Whilst Napoleon 1 paid him little attention, Louis XV111 
was constantly displaying his admiration for the master 
watchmaker. The king spoke highly of him and did three 
things that took Abraham-Louis to the heights of recognition. 
The first was his appointment to the prestigious Bureau des 
Longitudes in 1814. 

Founded in 1795 by Abbot Cregoire (1750-1831), the Bureau 
des Longitudes was intended to “take control of the seas 
from the English* for “the indispensable necessity of this 
means [the establishment of a Bureau des Longitudes! to 
make our Navy flourish***. The founding text famously uses 


a quote by the Greek political strategist Themistocles (524- 
459BC): “He who controls the sea controls everything * The 
society had a dozen members, controlled any trade related 
to astronomy (geography, navigation, world physics etc.) and 
had the Observatoires de Paris and Ecole Militaire under its 
wing. As the sole watchmaker among the many geometricians 
and astronomers, Abraham-Louis Breguet was in charge of 
calculating longitudes at sea which was strategic work at the 
time. The science and maths he'd learnt from Abbot Marie 
during his youth proved to be vital. 

The Royal Xaiy's wise man 

Louis XVI11 still wanted to show his admiration for Abraham- 
Louis Breguet so he named him Watchmaker to the Royal 
Navy in October 1815. The title was even more prestigious 
than being a Bureau des Longitudes member and, for the 
low-key personality that was Breguet, recognised his 
watchmaking talent, scientific expertise and everything 
he'd accomplished since moving to Paris in 1775. As 
Watchmaker to the Royal Navy, Abraham-Louis Breguet 
designed marine chronometers which were vital tools at the 
time and had to be accurate in order to calculate longitude 
at sea. 

Watchmaker to the Royal Navy is a personal and life-long 
title that only applied to him, not to Breguet's company, and 
became available upon his death or retirement. Abraham- 
Louis Breguet succeeded Louis Berthoud (1754-1813), 
Ferdinand Berthoud's nephew who had replaced his uncle 
due to old age. Once again, the knowledge he d gained 
for his apprenticeship, namely specialising in marine 
chronometers with Ferdinand Berthoud shortly after his 
arrival in Paris, was a great help to Abraham-Louis Breguet 
in this new venture. 
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The prolific manufacturer 

However, since the Navy was still getting pieces commissioned 
to Louis Berthoud and completed by his watchmakers after h is 
death, it didn’t order much from Abraham-Louis Breguet who 
could only deliver most of them after 1820. He complained 
about the situation and was awarded an exceptional annuat 
income of 3000 Francs, 

Between 1815 and 1823, the master watchmaker's studio 
made and sold 78 marine watches and clocks. Most of them 
(approx, 56) were sold to individuals (naval officers, scientists, 
key figures in the Bureau des Longitudes in London), retailers 
in port cities such as Bordeaux, Brest and Le Havre and the 
Merchant Navy, 

Three similar signatures appeared on Abraham-Louis 
Breguefs watches: “Breguet, Horloger de la Marine royale" 
which didn’t adhere to his company's customs, “Breguet et 
Fils, Horlogers de la Marine royale’ + which was untrue as the 
title was personal and, lastly, “Breguet et Fils, Horloger de 
la Marine royale" which was the most used and in keeping 
with the watchmakers wishes to see his son and colleague 
Antoine-Louis succeed him. 

The French Academy of Science 

The third proof of Louis XVIII s esteem for Abraham-Louis 
Breguet came a few months later in 1816, The French King 
made the watchmaker a member of the French Academy of 
Science in the mechanics sector. He succeeded Lazare Carnot 
(1753-1823), a physicist and mathematician whose fervent 
support for Napoleon 1 and political involvement cost him his 
place at the Academy, 

Becoming a member by order of the King was a first and 
many rebuked Abraham-Louis Breguet for it. His technical 
assets and unique watchmaker position in an entity intended 


to promote research in science and contribute to major 
discoveries in the field saw his critics look more positively on 
Abraham-Louis Breguefs appointment. 

Despite being 69, being a member of the French Academy of 
Science was a dream the amazing watchmaker had had for 
several years. 

* “Breguet, Horloger depute 1775, vie et posteriority d'Abraham-Louis Breguet (1747- 

1823 )" by Emmanuel Breguet r available in Breguet stores 

** Bureau des Longitudes Founding Text Loi de (An ill, June 25th 1795 


THE WATCHES MAGAZINE 
AUTUMN 2017 



COVER STORY BREGUET 



Weathering the storm 


By Sharmila Berlin 


I n tribute to the brand’s history and its talented founder, 
the Marine collection has revived the technical 
and design features of classic watches and marine 
chronometers designed by Abraham-Louis Breguet (1747- 
1823) in the 18 (h and 19 th century. The technology may have 
evolved to suit modern needs but the timepieces have held 
onto the same craftsmanship and sophistication as the 
watches made in the studio at 39 Quai de 1'Horloge in Paris 
over 200 years ago. 

Breguet and Son, Watch maker to the Xavy 

In 1814* shortly after coming to power, Louis XVlll (1755- 
1824) showed his respect for Abraham-Louis Breguet’s work 
by making him a member of the Bureau des Longitudes as 
we've just read in the past few pages. It was an honour for 
the watchmaker who was the only one in his trade among 


the dozen geometricians, physicians and astronomers in 
the society founded in 1795. 

Abraham-Louis Breguet T s job was to calculate longitudes 
at sea* an essential part of naval strategies especially since 
the French wanted to be better than the British Royal Navy 
who excelled in the field. He drew on the knowledge he'd 
gained over the years, namely his education in maths, 
physics and astronomy from shortly after his arrival in 
Paris when he w r as just 15. 

His time at the Bureau des Longitudes opened a new door 
to him that was even more prestigious than the last and, 
again, decreed by Louis XVlll. The King awarded him the 
sought-after title of Watchmaker to the Royal Navy m 1815. 
The title was primarily a tribute to Breguefs four decades 
of hard work (in charge of designing marine chronometers) 
since opening his studio in 1775* his countless inventions 
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and technical advances at 39 Quai de THorloge in Ue de 
la Cite and his scientific and mechanical knowledge. He 
made 68 pieces for the Navy and individuals between 1815 
and 1823. 

Past inventions to build the future 

Despite being named Watchmaker to the Royal Navy, 
A bra ha m-Lou is Breguet was first and foremost an exceptional 
master watchmaker whose talent was soon spotted when 
he arrived in Paris. He threw' himself into his art when his 
wife died in 1780 and invented or perfected new systems to 
protect and improve watch mechanisms and make w r atches 
“easier" to wear and maintain. 


Most of his technical discoveries and updates helped make 
watchmaking what it is today and we can still see them in 
timepieces like those in the current Marine collection. They 
include the so-called perpetual winding system (1730), 
equation of time (1785), perpetual calendar (1795), tourbillon 
(1801) and chronograph (1820). 

The Marine collection first appeared in 1990 and w r as revived 
in 2005. It pays tribute to Abraham-Louis Breguefis role as 
Watchmaker to the Royal Navy, the development of new' 
strong and reliable instruments, the links binding the brand 
to 19th century naval strategy and the refined w'atches that 
the watchmaker made and that attracted his famous clients. 
The current models in the Marine collection may be sculpted 
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for sport but they're not lacking style. On the contrary, their 
versatile design and technical features mean they can be 
worn anytime whether you want to dive into the big blue in 
a wetsuit or stand on terra ferma in a tailored suit and tie. 

From Abraham-Lou is to Breguet 

The Marine range blends the founder’s marine chronometers 
with contemporary designs. It was designed 12 years ago and 
features simple models, chronographs, second time zones and 
complications like the mechanical alarm and tourbillon. All 
these pieces have lots in common, starting w ith their design 
inspired by the Marine Grande Date 5817, the first steel model 
in the collection. The cases have a slim double-gadrooned 
bezel (exc. the Marine Royale Alarm 5847 which has a notched 
rotating bezel) and Breguet’s signature ribbed sides. They are 
water-resistant to depths of 100m apart from the references 
5847 (300m) and 8827 (50m). Almost all the crowns are 
screwdown and most are surrounded by subtle protectors. 
The dials tend to be gold with a large hand-engraved central 
discs whilst the applied Roman hour numerals lie on a circular 


brushed ring (except the Marine Chronograph 8827 whose 
natural mother-of-pearl dial is entirely hand-engraved with 
Breguet Arabic numerals). True to the brand’s signature style, 
the Breguet “pomme" hands are filled with a luminescent 
material. The sapphire casebacks unveil the self-winding 
movement. The Marine Chronograph Tourbillon 5837 alone 
has a manual wind 554.3 mechanical calibre. 

Turning a earner 

At 2017’s BaselWorld, Breguet unveiled its sixth touring 
Marine-themed exhibition, a 2-day retrospective celebrating 
the past and heralding the arrival of a new timepiece in the 
collection. The model is our cover star and is understatedly 
named the Marine Equation Marchante 5887. It is the most 
complicated piece in the collection and also puts It in a new 
aesthetic dimension. It embodies three rare and complex 
areas of watchmaking expertise: the running equation of 
time which displays the difference between average solar 
time (the hours and minutes that we use every day on a 24- 
hour basis) and real solar time (that’s existed since Antiquity 
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and has an irregular time base); the perpetual calendar that 
mechanically displays the date, day, month and leap year; and 
the tourbillon which completes a full rotation in a minute in 
its titanium cage. 

The other models 1 dials in the collection have a central 
engraving inspired by a nautilus shell but the all-blue Marine 
Equation Marchante 5887 features a wave pattern that 
encapsulates the dose bond betw een the watch and Abraham- 
Louis Breguet s title as Watchmaker to the Royal Navy. 
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Chabi Nouri, a calming force 
at the top of Piaget 


By Eleonor Picciotto 


Y oung, talented and likeable, Chabi Nouri spent two 
years under Philippe Leopold-Metzger’s wing before 
being appointed Piagefs Chief Executive at the start 
of the year. Some said 1 “One hell of a woman”; others said 
“Wonder woman". 

Here are ten questions about the personality and passion that 
have made this forty-something mother a female role model 
that many of us can look up to. 

Your career began at It k he mom with Cartier then you went 
hi British American Tobacco before returning to the group, 

W hat did you miss most? 

The creative element along with a passion for the product! My 
professional experiences have all been extremely rewarding 
and have built on one another. From the relationship you have 


with clients or affiliates to the prospects or artisans we work 
with, it all fuels your professional and people skills. You don't 
decide which opportunities you have and that's what makes 
the experience magical! 

We're seeing more and more women in top positions in a 
predominantly male industry...Xow you're CEO, a first in the 
industry'. What's your advantage? 

Diversity in business is vital. 1 believe that it’s a real asset to 
be able to understand different cultures and ways of thinking 
in the same team. It's not so much if you’re a man or woman; 
it’s a person's profile that matters most. As a woman, I’m 
delighted to see more and more women in our industry and 
the ratio is fairly balanced. After all, 1 represent 50% of our 
world's population] 
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L’iaget seems to lie focusing on digital more Ilian ever* How 
do you want to make your mark? Are you taking "millennial*" 
into account? 

Of course! Sales ore extremely interesting online. Nowadays 
you have to be able to tell the same story on different channels. 
Being true to the message and telling it in different ways is 
essential Digital is integral to our society but I think that it s 
more about engaging internet users and not just giving them 
the option of buying online. 

You've mentioned bringing Piaget to c-commerce. W ould you 
have an own brand online shop? E-commerce standards or 
marketplaces? 

At the end of the day we re striving to build a reJationship 
with the client whether on our website or someone elses. 
From bloggers and journalists to friends, we have to be able 
to appropriately express the Piaget universe. But you have to 
remember that three quarters of the people who buy in store 
have done online research beforehand. 

What would you say sets Piaget apart in watch making? 

I think ifs our philosophy for making stylish watches. Let s 
take the Altiplano for example. Aside from its super-slim 
calibre and legendary slim case, it oozes elegance. The same 
goes for the women's collections with Possession, Cocktail 
and Gala...Were inclined to go the extra mile at Piaget: a 


slimmer movement, a case and movement that are in tune in 
terms of finesse. Piaget stands for appeal and elegance. 

E low about jewellery? 

All the pieces are playful in our regular jewellery ranges: 
they spin, move and transform. They exude positivity: the use 
of colours, gems and materials keep things light and can be 
worn day and night. The latest Sunlight Journey collection 
is a prime example of our fine jewellery. We again took our 
expertise and creativity even further by using feather and 
opal inlay to express wonder and joy with plays on colour and 
spectacular materials. 

Inlays with feathers, opals, wood and more recently eggshell... 
always a step further, always more original: how far are you 
willing to go? 

As far as we have to! The inspiration for a collection will take 
us as far as we have to go. If that means hunting down the 
best artisan then that’s what we F U do. Sometimes we give an 
extra challenge to these talented craftsmen who have to learn 
to work on a small surface. Piaget has let them unleash their 
creativity by giving them more space to work on the dials 
thanks to the ultra-slim movement. 

Don't you think dial the creativity we Ye seen recently is 
reaching saturation point? 
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Not at oil, I think there's still room for everyone. You just 
have to give yourself the time to research, think and push the 
boundaries even further yet stay true to the brand s values 
that have stood the test of time. 

Piaget made its name in watch making by specialising in ultra- 
slim calibres then in jewellery with incredible and impressive 
expertise. Hon do you expect the brand perception to change? 

J m not sure we can really talk about a change in perception; 
I’d say more what Piaget brings to mind and expresses. Its 
a long-standing brand with lots of expertise that's motivated 
and driven to exceed itself as proven by the bold colours and 
materials as well as the blend of shapes. The Cuff-Watch is a 
great example of the fusion between watches and jewellery. 
Piaget oozes real energy and joy. 

What with your new responsibilities and business trips, what 
do you do with the little time you're left with? 

[exercise but not as often as I’d like... but 1 enjoy spending time 
with family and friends as well as devoting myself to nature. 
You need concrete planning to strike a balance between your 
work and personal life: it works and helps me balance both! 
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TISSOT 



Tissot Heritage 1918 


Timeless magnetism 


By Dan Diaconu 


T he current trend may be seeing watch brands dig 
into their pasts and bring back forgotten pieces but 
companies such as Tissot can count themselves lucky 
to have some real gems in their archives. The new Tissot 
Heritage 1948 chronograph is a perfect example. As the name 
suggests, this timepiece is inspired by a watch from 1948 
when the brand were making a lot of chronograph models for 
men. They were designed to meet the professional needs of 
engineers, aviators, doctors and athletes whose tools had to 
be both reliable and accurate. The adverts lauded that you 
could now “count to a l/5 lh of a second/' Quite a feat! 

Times have certainly changed and watches seem to have lost 
some of their practical features. The new Tissot Heritage 
1948 is true to its philosophy with its sturdy self-winding 


ETA 2894-2 movement which you can gaze at through the 
transparent caseback. The chronograph complication enables 
you to accurately measure short time and as for setting 
and timekeeping, Tissot has had the bright idea of reusing 
some design features from the original model: the logo on 
the shimmering silver dial, two pushers, Hat crown, minute 
track, screws and the unique shape of the tenons and leaf- 
shape hands bring to mind the vintage watch. We also love the 
twisted lugs which the strap wraps around whilst the Roman 
numeral at 12 and date between 4 and 5 add a dash of modern 
flair. 

The gold case has been updated in steel with a play on satin and 
polished finishes to create a stylish look. The contemporary 
chronograph ’s small size heightens its power of seduction . At 
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39 .5mm in diameter and 11.9mm thick, the low-key watch can 
easily be worn without having to fiddle with your shirt sleeve. 
The watch cover is in hesalite crystal, a vintage acrylic glass 
that is often used in limited series. The featherweight glass is 
also easy to polish to remove superficial scratches. The Tissot 
Heritage 1948 comes with a sophisticated black or brow r n 
leather strap with a butterfly clasp. The more stylish among 
us will love the comfortable steel mesh strap with a jewellery 
clasp and lock. It gives extra soul to the watch that's more 
classic than sporty. 
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The Duometre Trilogy 


By Isabelle Guignet 


T he innovative Dual-Wing concept is none other than 
the pairing of two different mechanisms in the same 
case to fuel unrivalled functions. It brings to life the 
Chronographe, Sphere to urbiHon and Quantieme Luna ire 
D u ometres by Ja eger-L e Co nitre. 

The most complex mechanical watches are often faced with 
a recurring problem: some of the energy dispensed by the 
barrel is used by each of the timepiece's complications. 
However, this energy consumption affects the constant supply 
required by the regulator in question to be able to fulfil its duty 
with faultless precision. The Dual-Wing concept separates 
refuelling the complication from the movement as it has its 
own barrel. A revolution in the world of fine watchmaking? 
Jaeger-LeCoultre has used it before in 2007 to create the 
Chronographe Duometre. Now it's the Spherotourbillon and 
Quantieme Lunaire Duometres that have been injected with 
this new watchmaking technology. 

Few tourbillons give you the option of not only having the 
seconds in their own counter but also being able to stop them 


on demand. Jaeger-LeCoultre makes it possible with the Dual- 
Wing in its Spherotourbillon whose pusher at 2 resets the 
small seconds beneath the tourbillon in a similar way to the 
flyback. Essentially, the flyback doesn’t stop the complication 
functioning so the small seconds can reset and restart 
without losing its precision even when setting the time to the 
nearest second. An extra rotational axis has been added to the 
timepiece to make the tourbillon's rotation three-dimensional 
so it counteracts gravity and works in any position that a 
watch on the wrist can get into. 

As for the Chronographe Duometre, the idea was to design a 
chronograph watch that s as accurate as a chronometer. So by 
bringing in this dual mechanism, one gearwheel is entirely 
devoted to the time functions (hours, minutes and seconds) 
and another gearwheel is devoted to the chronograph function 
to l/6 El1 of a second. 

The Quantieme Lunaire Duometre sees the Dual- Wing concept 
bring in even greater accuracy despite the date display being 
such an elaborate complication. The hours, minutes, seconds, 
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date and moon phase work perfectly because of the accuracy 
involved in laeger-LeCoultre's innovative concept. 

The three timepieces come in shimmering magnetite grey 
with gold applied markers in a 44mm case with a 50-hour 
power reserve and water-resistant to depths of 50m. 
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A legend that never dies 


By Sharmila Berlin 


~W~ames Bond, the fictional British hero who we Ve /oved for 
l decades, is once again the star of the Omega collections 
I J with the launch of a new limited edition Sea master in 
the Union Jack s colours. 

The love story between the fictional spy created by British 
writer lan Fleming (1908-1964) and the Bienne watchmaker 
began in 1995 during the filming of GoldenEye. It was 
Irishman Pierce Brosnan + s first time playing the hero with 
Scottish heritage whose suit he wore four times until 2002 
before handing over to the current 007, Daniel Craig. Back 
then he wore a steel Seamaster with a blue dial and bezel on 
his wrist. The saga continued on future film sets and Omega 
is now intrinsically bound to Bond, James Bond. 

2017 is a big year for the secret agent as he celebrates 3 
milestones: the 50th anniversary of You Only Live Twice 
(with Sean Connery), the 40 ,h anniversary of The Spy Who 
Loved Me (with Roger Moore who sadly passed away in 


May) and the 20 lh anniversary of Tomorrow Never Dies (with 
Pierce Brosnan), This date in particular was an opportunity 
for Omega to unveil a new sidekick for James Bond; a joint 
celebration with EON Productions, the British company 
founded in 1961 that produces Bond films and manages the 
Bond franchise rights in association w ith United Artists. 
Daniel Craig a.k.a. James Bond s newest ally is of course a 
piece from the Seamaster collection. It s smart enough to be 
worn with a tux and tough enough to withstand the rough and 
tumble that comes with having a licence to kill. The colours 
of the limited edition Seamaster Diver 300M “Commander's 
Watch" bring to mind James Bonds status as a British Royal 
Navy Commander, In keeping with his military title and 
background. Omega has used the same red, white and blue 
on the British Royal Navy s flag which also happen to appear 
on the Union Jack. The naval flag has a white background 
with a long red cross that splits the flag into four rectangles; 
the top left rectangle bears the British flag. 
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This limited edition Seamaster (7,007 available) has a 41 mm 
steel case that’s water-resistant to depths of 300m. Its bezel 
has a blue ceramic ring engraved with a diving scale in 
Liquidmetal® (Omega’s very own technological composition 
that pairs a zirconium-based alloy with industrial ceramic) 
whose first 15 minutes have a bright red rubber coating. Two 
side covers protect the screwdown crown whilst a helium 
valve lies at 10 on the case side. The sapphire crystal back 
unveils a gold rotor decorating the silhouette of a 9mm bullet 
bearing the 007 logo. Omega logo and the reference for the 
movement fuelling the watch, the self-winding 2507 calibre. 
The chronometer-certified movement handles the time and 
date functions alongside the 48-hour power reserve. 

The hour rim on the white ceramic dial blends beautifully 
with the blue-rimmed applied markers in different shapes. 
The dots and rectangles are tracked by two blue openwork 
spear-shape hands and a red central seconds hand whose 
counterweight features the famous 007. The red date display 
has a blue rim at 3 and the NATO strap adds the finishing 
sporty touch to this watch. Its striped fabric features three 
wide blue stripes and tw r o grey ones each separated by a 
chunky red line {four in total). 
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Jean-Marc Wiederrecht, 
creativity in the stars 


By Tiffany Cartier-Millon 


J ean-Marc Wiederrecht is generous with his time and 
his ideas. He shares them wilJingty and doesn’t mince 
his words (which, as a journalist, is my cup of teal). The 
patriarch who founded Agenhor over twenty years ago steers 
his ship with a light hand and, despite the industry’s stormy 
weather, is holding steady with confidence in his crew r . The 
long road of emancipation lies in their wake. They are now 
designing complete movements for increasingly ambitious 
partners. 

Despite the incredible accolades under his belt {his list of 
successes would far exceed the number of words I’m allowed 
for the interview), he speaks with more emotion about his 
granddaughters and more pride about the natural ecosystem 
that’s set up in the HQ T s grounds. 

This is a man with his feet firmly on the ground and his 
creativity in the stars. 

Its been 2U years (21 to be exact) since you started working Lor 
yourself. Tell us how things grew ? 

At the start we made simple little modules with retrograde 
seconds or time zones. The we designed more complicated 
modules such as the bi-retro perpetual calendar for Harry 


Winston in 1989 or Le Temps Suspendu for Hermes and poetic 
complications for Van Cleef £ Arpels of course (Le Pont des 
Amoureux to name but a few). 

Over time, watch companies have increasingly verlicalised 
their research department and the module market has dried 
up. It wouldn’t have been easy to find our market with a simple 
movement so we had to go in the opposite direction and design 
a complicated movement; once you know you can do it then it's 
easier to simplify afterw ards. That's how T we ended up making 
complete movements to express Van Cleef ft Arpels’ creative 
ideas e.g. the Poetic Wish. 

Making complete movements gave us more and more freedom 
and independence. The first complete movements gave 
us a milestone: the Poetic Wish then Heures d'ici /Heures 
d'Ailleurs (the first self-winding micro-rotor movement with 
double jumping hours and retrograde minute functions 
designed for Van Cleef ft Arpels in 2013). If we hadn’t fulfilled 
the challenge, we probably wouldn't be here now. We’ve been 
completely independent since designing the Peacock for 
Faberge in 2015. Agenhor is able to have all its components 
produced by its choice of sub-contractors; every wheel and 
spring is ours. The module market may be w r aking up a little 
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(brands are coming back to us) but its now movements that 
fuel us. 

1 low do you get your ideas? 

J remember a meeting for Van tleef ft Arpels when a gesture 
made by Louis de Meckenheim clearly inspired the dial 
automaton’s movement. It was the Midnight Poetic Wish. 

My son's friend came back from Asia with the idea of a 
miniature silk fan for another brand, Louis Nardin. The idea 
grew to become a mechanical fan then a peacock s tail that 
opens out into a retrograde minute display. 

Creativity in the watch sector may exist for the visual beauty 
of a piece we want to bring to life but it sometimes also acts 
as a solution to real problems. We invented split teeth to 
dispense with the requisite slack between the gear wheels to 
avoid blockages. Flexibility, pliability (an important principle 
in life, be it for couples or gears!) enable the teeth to touch and 
avoid movements. 

Like many companies we are fragile, so we need to think 
differently. That's what we ve done with the Agengraphe for 
example. 

What's your plan lor Ihc Agengraphe? 

When in 2002 I thought up a movement with a new structure 
(with a hole in the middle), 1 held onto the idea because l 
thought it could be useful for something (a magnifying glass, 
a repeater gong.) It enables you to put the chronograph 
function in the centre of the movement and the display in the 
Visionnaire Chronograph by Faberge or the Reimagined Track 
1 by Singer. A chronograph heart beats in the movement. It’s 
a new branch in the chronograph’s family tree. The design 
was sold to a major brand and melted into the background 
but working with smaller brands enabled the Agengraphe to 


have a life of its ow n. It provides a real solution to Agenhor’s 
lifespan. Our aim is to outsource its manufacture as we 
don't plan to build an industrial assembly department at the 
company’s site. An entry ticket for brands to use it will then 
improve the structure of our revenue. 

Could an own brand he the next step? 

Agenhor won't make watches, that’s not our held! You can’t 
make a brand with a movement...I'm like a mushroom with 
a tree, I wouldn't exist without the oak of watch brands 
{laughs} 1 lt T s a pleasure working with brands and their areas 
of expertise. 

We clou t want you to Led like a fossil (a new spaper recently 
compared Jean-Marc Wlederrecht with watchmaking 
archaeology} Imi how do you see the changeover? 

The changeover is ready, it's underway in fact. My two sons 
got on board despite me encouraging them to look elsewhere! 
Nicolas is very thorough; he handles figures so costs and 
purchases are well thought out. Laurent is an engineer and 
has a manufacturer’s fibre. He's made a name for himself in 
this area at Agenhor. 

What was your latest rant about? 

There isn’t enough sense in the watch industry! Everyone 
talks the same nonsense nowadays. It makes me think of a 
flock of sheep following each other and falling off a cliff. There 
are pointless fads: cleanrooms that haven’t proved anything, 
“manufactures" that are killing off the dense network of sub¬ 
contractors and studios that have made watchmaking what 
it is. People who buy watches for the price of a car buy the 
man s work, not technology. Silicone in springs takes away 
the finest thing about it: the setting. WeTe replacing qualified 
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INTERVIEW 



watchmaking positions with processes so we no longer know 
what to tell people! We've never seen stocks so bad since SAP. 
Big groups will be killed by SAP! We sign NDAs before we 
even have an idea. This reign of bureaucrats is frustrating. 
After a lifetime protecting great watchmaking, it pains me to 
see it lose its soul. 

Is there anything ynuYc loved recently? 

Obviously there was the recent exhibition tor the Singer 
launch, a great project that kept us very busy. We need 
experiences like that to thrive. 

We T re living in a gloomy time ( smiles ) so we need to focus on 
real life and simple pleasures. 1 love looking after my three 
granddaughters. Td like to travel as much as possible and 
meet people because I’ve not done enough of that. Getting 
about and seeing my family grow, that's what 1 really love. 
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CARTIER 



The Tank is turning 100! 


By Eleonor Picciotto 


T he Russian Revolution took place in 1917 and saw 
Lenin take power : An equally important milestone, in 
the history r of watchmaking at least, took place the same 
year with the launch of the Tank designed by Louis Cartier. A 
century has gone by but this legend an watch hasn't aged a 
day . 

Cartier was flourishing in 1904 as it put its stamp on art deco 
jewellery and introduced its first wristwatch. A decade later, 
the First World War was in full swing with a convoy of utility 
vehicles, stretchers and tanks that undoubtedly inspired the 
Tank in 1917. Nothing was left to chance with this watch that 
broke every rule in watchmaking at the time by dropping the 
round case. The years go by but its popularity hasn’t diminished 
with its “track” dial that subtly bears the double minute track 
and “shafts M , tw r o vertical bars incorporating the strap’s lugs 
into the case without looking out of place. From the cult Tank 
launched by Louis Cartier in 1922 to the Tank Americaine that 
was designed in 1987 but launched 2 years later and, of course, 
1996’s Tank Fran^aise, this timeless w r atch has embodied its 
veiy own style over the years. 

Cartier ill Motion by Xomian Foster 

Fight months before reopening the new design museum in 


London, Norman Foster was asked to redevelop the former 1962 
Commonwealth Institute, What started as two Cartier watches 
requested for the museum s permanent collection turned into 
an entire retrospective commissioned by the eminent English 
architect who was knighted by the Queen in 1999 to become 
Lord Foster of Thames Bank. From designing Hong Kong Airport 
and the HSBC building that marked a turning point in his career 
to creating the self-sufficient Apple HQ in London, he’s a master 
of matter and form. Learning about Cartier, a brand he knew 
little about, was a ilghtbulb moment. Norman Foster visited the 
factory several times to soak up the culture and the brand. He's 
fascinated by the hands and, like Louis Cartier, Gustave Eiffel 
and Albert Santos-Dumont, Lord Foster is obsessed with dean 
lines. He presents Cartier in Motion, a touring exhibition that is 
a playful exploration of key moments in the life of the 100 year 
old Tank. From the reconstruction of an Eiffel Tower and the 
Santos plane to a look back at different Tank models, Norman 
Foster shows that Paris' evolution in terms of shapes and the 
urban layouts has inspired the shape of Cartier’s cases. Over 
two hundred pieces are presented in display cases including 
everyday interwar items designed and made by Cartier, If the 
most impressive thing isn’t the timeline depicting the Tank’s 
history and evolution in terms of discoveries that have affected 
the last century then it’s probably the 16 mysterious clocks that 
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Cartier alone knew the secrets behind and whose production 
grabs your attention. 

A ricli legacy 

Fascale Lepeu has curated the Cartier collection forover 24 years 
and discusses the subject with starry eyes. As the exhibition’s 
curator, she says that, ’ these are precious, absolutely fabulous 
pieces made with scrupulous sophistication that reflects the 
artisan s pride in pushing boundaries by striving to expand and 
improve their technique. A small enamel dock to me is even 
rarer and more precious than a beautiful necklace ." 

According to Fascale Lepeu, one of the reasons they couJd 
design an exhibition like this in under 8 months is solely because 
of Cartiers incredible legacy as the brand hasn’t just kept all its 
archives; it’s digitalised them too. “The more documents we 
had, the less we worried about fakes and the more the pieces* 
value increased,” says the guardian of Cartier s temple. Being 
in charge of a collection like Cartier's involves painstaking yet 
educational work as you have to research and categorise new 
things every day. “There's no such thing as a typical day * says 
Pa scale Lepeu, “if can as easily take six months as two years 
for an exhibition or to research a piece . We host archive and 
factory tours as well as visits by people such as experts and 
exhibition curators . Naturally, managing and maintaining the 
Cartier collection is a daily task that we undertake with the 
utmost passion/' The research involved in locating a piece as 
well as the logistics to ship it is usually the most complex part. 
When we ask this knowledgeable woman working behind the 
scenes what her biggest challenge is, she instantly replies: 
“Maintaining the pieces! We need to constantly take care of 
this legacy that's so unique and that involves every thing from 
restoration and maintenance to transport.” Seeing these items, 
jewellery and watches come to life or come back to life is what 
she likes best! “They're small objets d art that encapsulate the 
history of our brand, decorative arts and the lives of people, 
namely women. Clothes kept up with trends f watches adapted 
to this evolution before technological progress enabled 
watchmaking to diversify. The Tank is a great example, time 
has flown by despite it being almost a century old , ** she says. 


The Tank is 100 years of iconic models and icons: from Madonna 
and Brad Pitt to Yves Saint Laurent and Fatti Smith. To mark 
the start of a new more elegant and simplified style, Kim 
Kardashian treated herself to a Tank at an auction in June that 
once belonged to the legendary Jacqueline Kennedy Gnassis. 
She was one of the first women to wear a Tank in 1960 as it was 
originally designed for men. Will Kim K. a.k.a. the new Jackie 0. 
make wearing the Tank in 2017 a sign of the times? 
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LOUIS MQINET 



Time: a new fossil energy 


By Dan Diaconu 


A new edition made by Louis Moinet and limited to 28 
/1 pieces includes a tourbillon movement driving a kinetic 
JL JLv'/suaJ effect and a unique second display. 

In 2013, Louis Moinet unveiJed the surprising Derrick 
Tourbillon watch. What was original about it? It w r as a device 
representing a derrick used to extract crude oil t and which 
moved for as long as the watch worked. You just needed to 
recharge it with non-polluting mechanical energy for it to 
start up again. With the Black Gold Derrick, the mechanism 
has kept the same spirit linked to the world of oil-drilling, 
while pushing creativity a little bit further. The dial again 
features a long articulated arm with its “head” at the left-hand 
end, creating the visual identity of the oil-extracting took The 
mechanic architecture is rounded off by a titanium barrel 
located at 9 o’clock, Louis Moinet has given the permanently 
rotating barrel the task of marking the seconds. They can be 
read at the bottom of the barrel, on a red engraved seconds 
track. 

“Black gold” flows symbolically across the dial. The bridges 
have been coated with black PVD. They are open-worked, 


unveiling the mechanism and the barrel spring with its 
traditional finishes, characteristic of line watchmaking. The 
numerous acute angles are all hand-finished. Also to be seen 
is a pearled decor on the plate and slender lines on the bridges. 
The calibre and tourbillon provide the Black Gold Derrick with 
a healthy power reserve of 3 days. The watch is housed in a 
white gold case, christened Meo by Louis Moinet, and features 
the 6-screw bezel that has become the firm s trademark. The 
open-work lugs are fitted to an elegant leather strap. 
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JAQUET DROZ 



Sports-Flavour 8 


By Sharmila Berlin 


W y the range of sports-style watches by Jaquet Droz, 
welcomes two new steel and bi-metal watches with a 
link or textile strap . ,4 modern way to highlight the 
famous 8 adorning the dial on the “Grande Secondo" watches. 

While Jaquet Droz is inseparable from dials with ivory ''Grand 
Feu' 1 enamel, the arts and crafts professions, the double loop 
forming a perfectly balanced 8 and a dark blue colour, these 
near-traditions are sometimes disrupted by timepieces that 
stand out from the rest and are more contemporary. This is 
the case for the SW collection, now enriched by four new 
models. The family of sports-style watches has been joined 
by the Grande Seconde SW available in two models, one made 
of steel and the other of rose gold, and each with a choice of 
straps featuring three rows of links or a resistant black textile. 
The large new Jaquet Droz watch has a 45mm case equipped 
with a screw-in crown and moulded with black rubber, plus a 
notched bezel available in steel or rose gold. A sort of metal 
bridge separates the dial in two horizontally and meets op with 
two imposing pieces, placed at 3 and 9 o'clock, respectively, 
on the bezel and running down the sides of the case. 


This elegant setting contains the calibre JD 2663A.Si-D, which 
is revealed through the opening in the case back. The self¬ 
winding movement runs at 28,800 vibrations an hour (4Hz) 
and provides 68 hours of pow er reserve - like most timepieces 
made by the watchmakers from La Chaux-de-Fonds - with the 
help of a double barrel 

The black dial on the Grande Seconde SW with its gentle 
satiny tones is adorned with a silver or golden bevelled figure 
8. Each of the loops in the magic number embraces a sunken 
subdial: the hours and minutes, off-centred at 12 o^clock 
and displayed with luminous-tipped hands, and the famous 
Grande Seconde with its slender second hand and a moon- 
tipped counterweight placed towards 6 o'clock. 
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ZENITH 



A Concentration of technology 


By Dan Diaconu 


With its new chronograph, Zenith has made the oniy standard 
watch on the market with precision to l/10Q ih of a second . 

To stay at the timekeeping summit, Zenith has redefined 
its precision level with a high-tech, high-frequency calibre 
running at 50Hz. Nothing less was expected from the 
watchmakers with 2,333 timekeeping records! The result? The 
Defy El Primero 21 Titanium chronograph measures time to 
l/100 lh of a second. To achieve this result, the watchmaker has 
developed a completely new calibre equipped with a double¬ 
chain architecture featuring two carbon-alloy regulators. 
One escapement running at 36,000 vibrations an hour is used 
to drive the watch, A second controls the heartbeat of the 
chronograph at,,, 360,000 vibrations an hour, A spiral made 
from carbon nanotubes guarantees that the mechanism is 
unaffected by magnetic fields. 

While in 1969, when the El Primero movement was first 
launched, Zenith used 278 components to assemble the 
calibre, only 203 were needed to make an El Primero 9004 
automatic. This new-generation two-barrelled movement 
drives the central hour and minute functions, the subsidiary 


second counter at 9 o'clock, the 100 th of a second central 
chronograph hand on a scale on the circumference, a 
30-minute counter at 3 o'clock, the seconds and tenths of a 
second counter at 6 o’clock and the power-reserve indicator 
for the chronograph at 12 o'clock, shown as a percentage. 

The design on the 44mm-wide titanium case is inspired by 
the El Primero models from the 1970s, While the skeleton 
dial provides a contemporary face, the presence of the starred 
second hand, and the blue and anthracite grey counters mean 
that the Defy El Primero 21 Titanium is a worthy descendant 
of the mythical chronograph from 1969, 
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REBELLION 



Quest for precision 


By Dan Diaconu 


T oday, a regulator or tourbillon complication on a 
timepiece is more aesthetic than practical. But when 
these 2 historic symbols of haute horlogerie come 
together in a single watch movement h the result can be quite 
appealing . 


Since this young brand launched. Rebellion has set itself apart 
with a fresh take on watch face design and display. Rebellion 
drew from time-honoured watchmaking tradition for the 
Predator 2.0 Regulator Tourbillon, with hours and minutes 
indicated by two separate counters. The design is reminiscent 
of regulators in the past which served as reference tools to 
time trains. Steering away from the railway look and feel, this 
new timepiece takes on the more contemporary aesthetic of a 
sports car dashboard, featuring red hands that stand out and 
enhance readability of the dial. 

This singular watch is powered by automatic movement, 
and timekeeping components take a cue from purely 
traditional haute horlogerie displays. Sandblasting, bevelling 


and polishing are all done by hand, and the integrated 
tourbillon negates the effects of gravity to maintain precision 
timekeeping. Two parallel-mounted barrels provide a 65-hour 
power reserve and the sapphire crystal on the back provides 
a full view r of the oscillating weight. Visual symmetry meets 
weight asymmetry in this timepiece. 

The impressive 48mm case on the 30 Predator 2.0 Regulator 
Tourbilions available comes in a choice of rose gold or 
platinum and a third black titanium DLC option boasts a 
sportier Rebellion signature. 
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CHOPARD 



An ideal timepiece for 
international travellers 


By Dan Diaconu 


T f :, 

JL. e: 


le first watch in the L.U.C collection to integrate a 
world time complication, this timepiece reads like an 
exclusive invitation to travel. 


The figure behind the acronym LU.C is none other than 
Louis-Ulysse Chopard, founder of the celebrated watchmaker 
and jeweller that still bears his name. To pay him tribute, the 
sophisticated timepieces in this eponymous range aM feature 
complications in the finest Swiss watchmaking tradition. 
Chopard introduces the L.U.C Time Traveler One, rounding 
out the collection with the addition of world time. A superb 
selection for the avid international traveller, this timepiece 
shows all time zones at a glance. 

Distinctive dauphine hands sweeping the dial indicate 
local time and the date is discreetly displayed at its centre, 
operated by the crow n located at 2 o’clock. The rotating 24- 
hour ring boasts a day/night indicator in sync with the city 
disk displaying the 24 major time zones across the globe. 


Using the crown at 4 o'clock, simply set it to the local time 
and forget it! 

This watch is powered by a COJiC-certified self-winding 
movement w ith a 60-hour power reserve. 

Vaunting a 42mm case in stainless steel, rose gold or 
precious platinum, the L.U.C Time Traveler One is the perfect 
companion for gentlemen travellers. 
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OMEGA 



On the crest of the wave 


By Dan Diaconu 


O mega is flying the flag for the winners of the latest 
America s Cup with a Seamaster Planet Ocean devoted 
to Team New Zealand. 

Team New Zealand beat Oracle Team USA and won the 
35 ,h America's Cup with the official timekeeper, Omega, on 
board. The brand has unveiled the Sea master Planet Ocean 
ETNZ “Deep Black" in the crew's colours to celebrate the 
exceptional competition. The black ceramic 45.5mm dial 
features a ceramic bezel with two functions. It helps the 
boat get off to a good start in regattas with a diving scale 
displaying the 15 minutes prior to the race. The first 10 are 
coated in blue and red rubber to match the New Zealand 
flag and the next 5 say “START" in LiquidMetal, a high-tech 
material designed by Omega. The bezel also helps divers 
in all their underwater excursions with a case that’s water- 
resistant to depths of 600m. 

The timepiece is fuelled by a self-winding bi-directional 
Master Chronometer 8906 calibre (60 hour power reserve) 


that displays a second time zone. Its black vertical satin-finish 
dial makes timekeeping a breeze. The white gold markers 
are tracked by wide hour and minute hands. A slimmer blue 
hand points out the time of your choice on a GMT ring with 
a 24 hr day/night display on the rim of the dial. 

The Seamaster Planet Ocean ETNZ “Deep Black” comes with 
a structured black NATO strap lined with black and blue 
rubber. The Emirates Team New Zealand logo appears in red 
on the black case back. 
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HUBLOT 



Two kinds of expertise 
combined 


By Sharmila Bertin 


artners since 2012 , the watchmaker Hu blot and the 
cigar manufacturer Arturo Fuente confirm their links 
with three special editions designed to celebrate the 20 th 
anniversary of a legendary cigar the Fuente Fuente Opus X. 

Hublot is without doubt the king of partnerships, whether in 
terms of products or joint projects. The watchmakers from 
Nyon have indeed mode a speciality of producing sometimes 
surprising combinations. No partnership is beyond the poJe, 
whether in sport (football or skiing) or in arts and crafts 
(embroidery or stained-glass windows). In 2012, Hublot 
decided to join up w ith the cigar manufacturer Arturo Puente, 
and now, five years later, they have launched a trio of special 
watches in homage to the legendary Fuente Fuente Opus X: 
the Classic Fusion Fuente 2G <h Anniversary Special Edition. 
Each model is made from a different material (black ceramics, 
brushed titanium or King Gold, an alloy created by Hublot), 
and available in 20 pieces. 

The mythical Fuente Fuente Opus X cigar is filled with unique 
aromas. It is made of nine tobacco leaves instead of five, like 
most top-of-t he-range cigars, and takes about two years to 
mature, before ending its life in a humidified cellar belonging 
to the happy few, the fans of its undeniable qualities. The 
quest for excellence blended with skilled craftsmanship, 
painstaking care and patience are all points that the cigar 
manufacturer has in common with the watchmaker. The proof 


of the manufacturing skill can be found both in and on the 
case of the Classic Fusion Fuente 20 th Anniversary Special 
Edition, particularly in the titanium and King Gold versions 
with their magnificent engravings. The engravings depict 
tobacco leaves, as well as an XX design, in homage to the 20 th 
anniversary of Fuente Fuente Opus X. 

The steel case is 45mm wide, 10.95mm thick and is water- 
resistant down to 50m. It features blue composite resin lugs, 
and the bezel around it is decorated with rose-gold screws 
(on the ceramic version) or titanium screws (on the other 
two versions). This imposing setting contains the calibre 
HUB1112, a self-winding movement driving the hour, minute 
and second displays on the dial while providing 42 hours of 
power reserve. 

The dial oneachpiece ofthisexceptionaltriofeaturesa delicate 
sfumato effect, with a matt-blue to Havana-brown colour, and 
reveals the XX pattern, like a watermark decorating the dial 
background. The dial also has a double bevelled and gilded 
XX on the right-hand side. The symbol can be seen once again 
at 12 o'clock, presiding over the hour rim made up of faceted 
applied indices. At the centre, two stick-shaped hands, gold or 
silver, depending on the model, show the hours and minutes, 
while the seconds are shown by a second hand tipped with 
red lacquer. 
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RICHARD MILLE 



Always on top! 


By Dan Diaconu 


ichard Mille is on the cutting edge of innovation and 
updating its timepieces with modern materials. The 
KMQ35 Ultimate Edition has been treated to the latest 
in technical progress . 

The skier Alexis Pinlurault has worn an RM 035 with a case 
made of a magnesium and aluminium alloy for the past two 
seasons of the Alpine Ski World Cup. The watch's technical 
features that make it light and strong have also proved popular 
with Rafael NadaL In other models such as the RM 35-01 
and the more recent RM 50-03, Richard Mille has proven 
its expertise in using hi-tech materials to make cases even 
lighter and stronger. The new RM 035 Ultimate Edition has 
been treated to the latest innovations in the sector with the 
signature barrel-shaped case in NTPT carbon. 

In terms of movement, Richard Mille has kept the RM 035s 
manual wind skeleton movement with a 55-hour power 
reserve. The double barrel and variable-inertia balance wheel 
also improve the chronometer's accuracy and movement 
architecture's strength even if it’s knocked. The featherweight 
4.3g calibre and polyurethane strap help make the watch 


ultra-light and comfortable to wear whether you’re a top 
athlete or just enjoy hitting the slopes. 

The use of hi-tech materials gives the w r atch a monochrome 
look which is brightened up by flashes of red on the crown and 
markers. There are 35 of the limited edition RM 035 Ultimate 
Edition available. It is only available from Richard Mille shops. 
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ULYSSE NARDIN 



A torpedo on your wrist 


By Sharmila Berlin 


L ighter and slimmer than Ulysse Nardin's star Marine 
Chronometer model, the new Marine Tor pi 1 leu r has all 
the assets it needs to win over quality watch enthusiasts. 

Ulysse Nardin was inspired by 19 th century pocket watches for 
nava l officers and ship captains as w r ell as its own contemporary 
Marine Chronometer to design the new Marine Torpilleur. 
This blend of styles has gone into making a lightweight, slim, 
easy-to-wear watch at a relatively affordable price (the least 
expensive is around 7000 EUR). 

There are three versions of the Marine Torpilleur including 
two metals {steel and rose gold), two dial colours (pure white 
and petrol blue) and two strap types (alligator-style leather 
and steel links). 

The new model by Ulysse Nardin may be named after a 
speedy little warship armed with torpedoes to sink enemy 
ships and submarines but it has no ties to violence of any kind. 
The torpedo boat’s agility and flexibility are all that have gone 
into the watch. 


Both the white and blue dial have large black or white Roman 
hour numerals. Two blue or silver pear-shape hands in the 
middle track the hours and minutes w r hilst the seconds counter 
lies off-centre at 6 surrounded by a white date display. Another 
counter at 12 features the power reserve (60 hours) fuelled by 
the self-winding and COSC-certified UN-118 calibre. 
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www.scapa.ch 
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IWC 



Homage to the past 


By Sharmila Berlin 


A lmost 70 years after the first Mark II model the 
watchmaker from Sc half hausen brings this iconic 
pilot’s watch up to date with a stylistically simple, 
limited edition with a self-winding mechanism * 

In 1948, in the IWC workshops in Schaffhausen, a timepiece 
was produced for air-force pilots, mainly from the Royal Air 
Force, and simply named the Mark XI Pilot's Watch, It was 
still being made in the early 1980s, and was then redesigned 
in 1994 to make a model aimed more at the general public: 
the Mark XII Pilot's Watch, This year, almost 70 years later, 
JWC is paying homage to this legendary watch with an edition 
limited to 1,948 pieces: the MarkXVllt Edition Pilot s Watch 
“Tribute to Mark XI" A long, complex name for a timepiece 
that is not complicated at alh 

The Mark XV III Edition Pilot s Watch Tribute to Mark XT 
is above all a watch with a simple design, a rather traditional 
look and a reasonable size, adapted to male and female wrists 
alike. 

The steel case is 40mm wide and 10.8mm thick; it is equipped 
with a soft iron inner case, protecting the mechanism from 


magnetic fields and sudden depressurisation.The mechanism 
itself is the calibre 35111, an automatic movement running at 
28,800 vi brations an hour and providi ng 42 hours of autonomy. 
The black dial on this new watch made by IWC features the 
famous yellow cross made up of four rectangles coated in 
sand-coloured luminous material and placed on the cardinal 
points* The beige colour is echoed on the central hour and 
minute hands. The Arabic numerals around the hour rim, as 
well as the minute track running along the chapter ring, are 
coloured white. 
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FREDERIQUE CONSTANT 



Vintage English 
sports car style 


By Dan Diaconu 


T 1 :, 

J- 


e fruit of a partnership with Austin Healey, this 
chronograph takes us on a journey back in time < to a 
period when British cars blended sport and style. 


The design of the Vintage Rally Healey Chronographe 
Automatique takes its inspiration from the world of classic 
motor car racing. So the chronograph sub-dials in bicompax 
position - “30 minutes' 1 at 3 o’clock and "seconds' 1 at 9 o'clock 
- recall the round headlights on a 1950s Austin Healey or the 
counters on the dashboard behind a beautiful wood steering 
wheel in the cars made by the British brand. The hour and 
minute hands move across a very simple silver dial with a 
guilloche finish at the centre. The shape of the monopushers 
evokes engine pistons. All the features on the dial of this watch 
made by Frederique Constant are enhanced by the elegant 42- 
mm rose-gold case. 

In terms of the mechanism, this chronograph is driven by an 
automatic FC-397 movement, guaranteeing 46 hours of power 


reserve once wound to the maximum. The workings of the 
calibre are revealed through the sapphire case back. 

The Vintage Rally Healey Chronographe Automatique comes 
with a racing-style brown leather strap with perforations 
recalling those on racing drivers' leather gloves. A Healey 
logo at 6 o'clock is a reminder that this model belongs to 
the attractive Vintage Rally collection. The chronograph is 
presented in a gift box with a miniature 1/18 replica of an 
Austin Healey. And unlike the other versions on offer in the 
collection, this is not a limited edition! 
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F.P. JOURNE 



The exception 
that proves the rule 


By Dan Diacomi 


F rangois-Paul Journe pays tribute to the history of 
watchmaking. The Tourbillon Souverain brings 
together tradition and innovation to the detight of 
collectors . 

Until the 16 tJ * century, pocket watches told the time with 
a single hand that went around the dial in 12 hours. This 
lack of precision that couldn't measure minutes ended 
when the watchmaker Jobst Biirgi invented the “remontoir 
d’egalite 1 *. The balance wheel could beat regularly with the 
help of an ad hoc mechanism taking the required energy 
from the main spring. Countless watchmakers designed 
their own complex and tedious mechanisms for clocks and 
table clocks. F.P.Journe has designed a contemporary take 
on it to bring amazing timekeeping performance to the 
Tourbillon Souverain Calibre 1403. A dead-beat seconds 
has been added to the system for an even more accurate 
display. Basically, the hand doesn't move until the second 


has passed. So instead of sliding, the seconds hand jumps 
on the dial. 

The manual-wind movement is made of rose gold. The dial s 
display of the functions plays with the rules of geometry. 
The tourbillon at 9 visually echoes the hour and minute disc 
off-centre at 3. The 40-hour power reserve at 12 and small 
seconds at 6 create a perfectly symmetrical axis. 

The Tourbillon Souverain Calibre 1403 comes in rose 
gold and platinum in two case sizes: 38 and 40mm. The 
timepieces bear F.PJournes signature “Invenit et Fecit" 
and come on two stylish leather straps. 
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MONTBLANC 



The dark side 
of the force 


By Dan Diaconu 


M ontblanc has launched an ExoTourbillon and 
monopusher chronograph in a new limited series 
of 100 pieces combining modern design and 
traditional tine watchmaking . 

In 2010, Montblanc unveiled the first ExoTourbillon. This 
complication differs from a traditional tourbillon through 
the screw balance wheel set on the outside of the rotating 
cage, which means it is not affected by the inertia of the cage. 
Precision and isochronism are both improved. Five years 
later, the watchmakers combined this clever mechanism with 
another prestigious timekeeping complication, a monopusher 
chronograph. 

And once again this year, the TimeWalker ExoTourbillon 
Chronograph Limited Edition 100 brings together the two 
features along with a self-winding MB R230 movement. 
Month Lane has changed the aesthetic style of the timepiece to 
give it a monochrome look. The DLC-coated titanium case is 


44mm wide and features a grained black dial, with the hour 
and date displayed on an off-centred counter at 12 o’clock. 
Two semi-circular counters show r the seconds at 8 o'clock and 
the minutes at 4 o'clock. The figures and indices, with their 
distinctive styles, are coated with SuperLuminova to ensure 
optimal readability, even in the dark. 

The watch also has a practical feature for travellers. When 
you are visiting another continent, you can change the hour 
hand and date display on the TimeWalker ExoTourbillon 
Chronograph Limited Edition 100 quickly and in either 
direction. The watch is also equipped with a quick stop- 
second mechanism, and the calibre is designed so you can 
reset the time without stopping the tourbillon, so the w r atch 
will maintain perfect precision! 
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MANUFACTURE ROYALE 



An urban look 

By Sharmila Berlin 


T he street art movement began in the 1960s and now 
includes over a hundred artists such as Keith Haring 
(1958-1990, the man behind amazing murals), Banksy 
{nobody knows who he is but his political pieces are world- 
renowned), Invader (famous for his Space Invader tiles) and 
Frank Shepard Fairey (best-known for his Obey Giant posters 
and political themes). It's primarily a colourful and eye¬ 
catching urban form of expression with social and political 
themes that uses a range of artistic techniques (graffiti with 
spray paint; stencils, pens, posters, tiles and many more). 
Unfortunately the term “street art' 1 has become an often 
pseudo-artistic catch-all term. It sometimes leaves the street 
behind to attack other canvases including watches such as the 
ADN Street Art Collection by Manufacture Royale. Following 


JeanRichard and TAG Heuer among others, it's the young 
brand's turn to bring out a colourful patterned timepiece. 

The technique used to create the bright patchwork is rather 
avant-garde despite being used in several other areas. It s a 
paint treatment that forms a tinted film on the waters surface. 
The decorative features are dipped into the special bath so 
the film wraps around them and sets. Every product that 
goes through this process is a unique piece as the pattern 
is random. This is what we have with the ADN Street Art 
Collection whose dial is a 3D structure with eye-catching 
and multi-coloured branches. The bright hues (shades of blue 
delving into purple then pink interspersed with yellow and 
red) cling to the features to form the shape of a rectangle in a 
square in the middle with two wide hour and minute hands. 
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The baton-shape hands partially cover the slightly off-centre 
fjying tourbillon at 6, 

The time functions are fuelled by the MR10 calibre, a fully 
openwork manual wind movement designed and made by 
Manufacture RoyaJe. At 21,600 vph GHz), it provides a 
power reserve Lasting over 100 hours. Its all housed in the 
47mm steeJ case whose articulated Lugs are extended by two 
rounded shafts and the bezel with twelve screws makes this 
watch instantly recognisable. 
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INTERVIEW 



Yoko Imai, 
artist meets artisan 


By Dan Diaconu 


T he dm Is in Vacheron Constantins Metier d’Art ViUes 
Luniieres col lection are a sight for sore eyes and brought to 
life by the exceptionally talented Japanese artist Yoko Imai. 

As an introduction' could you tell us about your work? What's 
your speciality? How did you explore it? 

1 use gemstone dust to create a one-of-a-kind “3D effect**. 
I’ve done over 30 years of research to invent the technique. 
1 started at the age of 5! It is based on 7th century Japanese 
calligraphy and Hth century maki-e lacquer (editor's note: 
literally “sprinkled picture 11 ) enhanced by contemporary 
European techniques: my expertise is traditional, innovative 
and cosmopolitan all in one. 

W hen Vacheron Constantin asked you to design the watches 
for the Miles Luniieres collection' how did you react given 
that your work is usually far larger than a watch dial? 


1 was truly delighted as the 260 year old brand's crafts, 
engraving and enamelling go hand in hand with my art. A 
dial, a “3cm universe”, is as intense and vast as a lm canvas, 
perhaps even more so. 

What was it about the project that won you over? 

It was the chance to share an extraordinary artistic direction 
with Vacheron Constantin by using my technique. 

You use Japanese calligraphy lor your work. What w as your 
inspiration for these dials? 

Human lives and dreams! I may know every city very well but 
my studio appears on the Paris watch dial. Before i design a 
piece 1 conduct an in-depth study of the specific light in each 
city and people's movements at night by analysing fifty-odd 
photos. That makes it a reproduction of real life in the city but 
1 also give it a dash of poetry. 
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St) did you use the same technique that you use in your work? 

No* for every product I use detailed* different and exclusive 
techniques. I hand-laid about 30,000 specks of gold* diamond, 
platinum and pearl dust on the Villes Lumieres dials using 
superior special tools. The smallest speck is invisible to the 
naked eye so you can only see it using a magnifying glass. 
Many other procedures were also specially used for these 
pieces. 

In terms of the final result, arc you pleased with the 
collaboration? 

Yes* we w p ere in perfect harmony after two years of 
development since the start of the project and held onto the 
utmost attention to detail Every final result reflects not only 
the technical wealth but also true deep beauty. 1 hope it will 
be enjoyed forever. 

Will watchmaking become a new [dim of expression lor you? 

Watchmaking is a new form of artistic expression that’s very 
exciting and whose inspirations can be explored by several 
different specialities. 

As a music lover and musician you've said (hat classical music, 
namely Bach* fuels you whilst you’re designing...l)o you like 
the regular melody of a watch's movement? 

Yes* the watch's regular pace inspires me with constant 
attention to detail During the R&D phase 1 paint a picture of 
the completed dial that 1 share with the Vacheron Constantin 
tea m and l refer to this image right to the end whilst discussing 
different viewpoints w r ith the brand. 

What is your relation ship with time whilst you work? 

Neither too fast nor too slow... 1 have no sense of time whilst 
1 work as the result* the perfect outcome in terms of design 
and technique, is what matters. Time is a path to perfection. 
A dial requires 500 hours of work as well as months spent in 
research and development. 



Uoyou wear a watch depending on the occasion? 

1 had one but 1 don’t wear it anymore. However, whilst working 
for Vacheron Constantin, 1 often wore a wristw r atch. It was 
perfect for checking that everything was in its rightful place 
with the best rays under different lights. 
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RICHARD MILLE 


Princesses for one day 


By Eleonor Picciotto 



T [he 18 th Princesses Rally saw Richard Mi He enter its 3rd 
year in a row as the sponsor of an all-female event . 90 
teams and 12 nationalities drove from Paris to Saint 
Tropez in classic and modern cars at an average speed of 
40kmfhr in live days . Join us on an exhilarating adventure. 

We hi! the road in an air-conditioned bus during a heatwave 
to pick up our racing cars that are dotted up alt year outside 
Paris. The to-the-minute schedule invotved a briefing to learn 
how our cars worked and especially how to use a roadbook 
and tripy. Yep, you can't just go with the flow when you're 
doing a rally in a car from 1964 for several days, especiatly not 
when it's your first time. 

Driving into Paris in our canary yellow Porsche 356 earned 
us a good few smiles, thumbs up, photos and kind words from 
the Parisians surprisingly enough. They can do it...said the 
ex-pat Parisian that I am. I must admit that all the vintage and 
colourful cars parked on Place Venddme caused quite a stir 
bringing together family, friends and anyone in the area. 

The pressure peaked when the Rally kicked off on Sunday 


morning. We were the second team to hit the road. We had 
to drive onto the podium aiming straight for the two metallic 
beams of the same width as the tyres without going even a 
centimetre over in case of being the first to topple the car over, 
in the morning and in front of the photographers' cameras. 
All good. It was already 30 degrees at 9am, l think it was 45 
inside our car w ith our pulses racing at 300 beats per minute. 

Once we were out of Paris w ith the gearbox and clutch well in 
hand, we had to get to grips with our roadbook. 

“You have 13 minutes to cover 4.37km then you have to turn 
right at the red arrow, 7 said Elodie, my co-driver and colleague. 
“OK so what speed should l be at? 7F 1 naturally answered. 
“Since were 17 seconds behind and w r e need to catch up, shall 
we do the rule of three? 77 We sceptically started calculating. 
Epic fail. “1 have no idea. Just drive and we'll see " Roaring 
with laughter, let s be honest, this strategy suited me perfectly. 

Snaking through the French roads once in a lifetime should 
be, l personally think, made compulsory in some way or 
another. What a beautiful country! We drove slowly through 
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endless fields, went through deserted viJJages or thanked the 
few locals showing us the way to go as if it were their m ission. 
We passed by hares, horses, butterflies and cows. We even 
spotted Bambi, Every pointed church we saw r at every single 
little village reminded us of the Bible's w r ords about sharing. 
Morality, everyone takes their turn, everyone drives. 

You’d be wrong to think that being a co-driver means time 
goes slower. We were fortunate enough to be armed with 
different models from the Richard Mille women’s collection 
so it was the perfect time to take in the details and finishes, 
maybe even take some photos. Especially when you have a 
diamond and rose gold RM016 or brown ceramic RM07-01 
on a diamond-covered chain strap. Careful, keep your eyes 
on the road. We can safely say though that the TFT carbon 
RM07-01 with a titanium body is a joy to wear as it's so light, 
especially when you’re driving during a heatwave. 


We laughed and drove a lot. We swore and shouted a bit. Time 
raced by. How sad we were to say goodbye to our beloved 
motor but how happy we are to have taken part. 
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SINGER REIMAGINED 



The power of three in 
a neo-retro chronograph 


By Tiffany Cartier-Millon 


W Tien a creative from the car sector meets two 
experts from the watchmaking world, their project 
is met with a unique kind of curiosity* The recently- 
launched Track 1 chronograph and new Singer Reimagined 
brand are a winning combination. Let s hnd out more about 
the vintage-style piece that’s raring to go . 


The king of customisation met the watch designer Marco 
Borraccino in 2014. The idea for a Singer timepiece was born. 
Before seeing the watch launch almost 3 years later in 2017, 
you tended to think of the cliche - cars and watches - the oJd 
summer tune with a catchy chorus. Still the same tune? Prick 
your ears up... 


Just in case you’re wondering, Singer doesn’t make sewing 
machines...The Singer Vehicle Design garages turn out sports 
cars. They restore and rebuild vintage Porsche 911s to meet 
customer requirements. Cutting-edge technology under the 
hood; retro bodywork and design on the outside. The founder 
Rob Dickinson is a songwriter and rock musician who turned 
his obsession w ith the Porsche 911 into a scorching hot business 
in 2009. Why call it Singer? It’s a tribute to Porsche’s renowned 
engineer Norbert Singer and a nod to Rob’s music career. 


Firstly, Marco Borraccino has perfectly captured Singer’s sou! 
by taking inspiration from 60s and 70s car and w r atch design, 
a time when sensual curves were still the loyal and impulsive 
mistress to painstaking functionality, it was a golden age 
when every element w r as explored, designed and consistent 
like notes in an artist’s symphony. 

Singer journeys through a parallel world where emotion 
means function and fifty-something figures are coveted ([} 
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The years of communication between the designer and 
the car artist gave rise to a modern take on chronographs 
from the past, “the golden age of mechanical watches, 
sports chronographs from the 1960s and 70s,” The curvy 
barrel-shape 43mm titanium case wraps around an easy-to- 
read round dial true to the dashboard’s efficient logic. The 
chronograph function has a 60-hour scale and takes pride 
of place. The hours and minutes rim the dial on two discs 
spinning clockwise and an instant display with the marker at 
6, The pushers are on either side of the case: start/stop on the 
right and reset on the left. The riveted leather strap brings to 
mind Singers leatherwork in keeping with the first Porsche 
911s. 

Next up is engineering fuelled to bring a real concept to life. 
When you're a brand like Singer whose trademark is passion 
and work to the point of obsession, modifying, updating and 
transforming cars in every detail, there’s no way you could go 
down the easy route with a franchise and ETA movement. On 
the contrary, you get a watchmaker with unbridled creativity. 
Singer will perform as a trio; Jean-Marc Wiederrecht joins 
them on stage. 

The man who’s worth his weight in Watchmaking Grand Prix 
awards needs no introduction. The master watchmaker in 
charge of Agenhor, the Genevan watch studio he founded in 
1996, has successfully designed modules with complications 
for the biggest brands. Master Wiederrecht had an ace up his 
sleeve to put a new spin on the Singer Reimagined project: the 
AgenGraphe, a calibre that he spent a decade developing. The 
mechanism is based on a series of spiral cams and shakes up, 
or rather improves, traditional display principles by putting 
the chronograph information in the centre. The mechanism’s 


innovative energy storage and bearing means even more 
accurate readability and real user comfort. 

The cliche is forgotten. Aside from its very own statement 
inspiration, the neo-retro Singer Track! chronograph has a 
unique look and an icon's power of seduction. What goes into 
the Holy Grail of cool attitude that lots of modern watch brands 
aspire to? Is it this unlikely trio or an even more mysterious 
mixture? A unique mechanical concept, passion, vintage 
style, the rock soul of a go-getting founder like Dickinson... 
this is no cover, this is an original score. Will the Trackl 
chronograph by Singer Reimagined stake its claim as a cult 
classic? 
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INITIUM 



Make your own watch 


By Isabelle Guignet 


M ake your own watch 7 You can with in it ium. After 
two great years , the company is opening new 
premises in Geneva . Anyone can now work with a 
master watchmaker to design a piece that suits their own taste 
and * eve/i better go home with it! 

Watchmaking may seem intimidating to entrepreneurs but 
some throw themselves into the industry with quirky start-ups. 
That’s what happened to thirty-something Mathieu Gigandet 
who launched Noirmont-based Initium two years ago. The 
Franches-Montagnes company is fun-filled yet educational as 
it teaches watchmaking expertise in four lessons: introduction 
to watchmaking, introduction to watchmaking crafts, the 
manufacture and assembly of your own mechanical watch 
and, last but not least, the manufacture and assembly of your 
own self-winding watch. 

The undeniable success over the last two years is down to 
what Initium offers its customers and now r Mathieu Gigandet 
has broadened the lessons to include the manufacture and 
assembly of your own self-winding watch, which didn’t exist 
before. “This month we're also opening a studio in Geneva’s 
old town. We simply have to have this kind of service in 
the capital of fine watches/' says the founder. So what is it 


that makes the average Joe/Suzie want to spend an entire 
day elbow-deep in winders, barrels, screws and tweezers 
for up to 2600 Swiss Francs? “There are two major trends: 
customisation and client experience/ says Mathieu Gigandet. 
Clients are surrounded by "space time** professionals and 
have a brief but all-encompassing theory lesson before trying 
their hand at watchmaking with a whole range of components 
in front of them so they can make a unigue timepiece that's 
customised in every way to suit their taste. There are a 
dozen different skeletonised or classic movements, all kinds 
of cases and dials, a multitude of different hands and over a 
hundred types of strap. Every thing you need to unleash your 
imagination. Once completed, the watch is guaranteed for 2 
years but lnitium*s boss says it can last forever if the owner 
looks after it properly. 

You may be wondering how the arrival of the business has 
been received in the watchmaking sector, especially in 
Switzerland. "Lots of people had concerns about what the 
watchmakers and watch brands would think as were shaking 
things up. However, we’re promoting watchmaking and that's 
why we've been so successful.* 1 Initium, Latin for “initiation", 
is the unforgettable memory of a unique experience working 
with time. 
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We should mention that other similar courses are available 
in French-speaking Switzerland at the Watchmaking 
Training Centre in Vallee de Joux f Time Experience Sarl t the 
Watchmaking Foundation in Porrentruy and the Watch Centre 
in NeuchateL 
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EPHJ 2017 



Watchmaking on the road 
to 4.0 industry 


By Fabrice Eschmann 


017s EPHJ put the spotlight on innovative view 
production and inspection techniques, a sector 
where you lt find far more challenges for the future of 
watchmaking than in watch design and movement 

It s a sign of the times; a measuring device by Witschi won 
the Exhibitors 1 Grand Pnx at the 2017 EPHJ-EPMT-SMT 
event. The decision proves how massively the watchmaking 
industry is about to change alongside other industry sectors. 
During the 16 th event at Palexpo Geneva attended by 880 
sub-contractors involved in watchmaking, micro technology 
and med technology, there was much talk about automation, 
performance and industrial intelligence. Half of the six 
finalists for the top prize work in the production and inspection 
sectors. Whilst past events focused mainly on designs and 
movements, this year you really had to look hard to find new 


features in this area. 

The WisioScope S is the name of the innovation unveiled 
by Witschi Electronic. This device measures the rate 
and amplitude of the balance wheel and is the first to 
combine optical and acoustic systems. The WisioScope S 
is a technological gem designed in collaboration with the 
CSEM (Swiss Centre for Electronics and M ic rote ch no logy) 
in WeuchateL The research lab worked on shrinking the 
system to incorporate two measuring methods in a single 
microphone. The touchscreen enables you to visualise the 
movement using a stroboscopic effect, “Up to now, new 
materials such as silicone were problematic as they were too 
quiet/ 1 says marketing director Martin Schiirch. "The optical 
sensor solves this issue whilst the integrated laser analyses 
the escapement at very high frequencies, up to 100 Hz * 



THE WATCHES MAGAZINE 
AUTUMN 2017 






In terms of design, there was one interesting innovation 
that's worth mentioning. Water printing has been around for 
30 years but has mainly been used in the world of ear and 
motorbike customisation. Tec Arts HD are the first to use it 
in watchmaking and the results speak for themselves. It's 
the same technique as for bodywork: water-soluble paper 
is printed and placed in a basin filled with water. All that's 
left on the surface after a few minutes is a film of ink. You 
then need to put the component into the basin with precise 
movements to give it a consistent coating. “You can paint 
any watch part from the plate and the body to the bridges, 
wheel, strap and case/' says Xavier Perrenoud, member of the 
board at Tec Arts HD and Tec Ebauches. “There are however 
technical limitations to the operation which is why we have to 
make the components ourselves/" he says. 

Although the mechanical movement sector may not have had 
any amazing developments this year, we should mention the 
launch of a new r single pusher chronograph by Dubois-Depraz. 
The module specialist has unveiled an additional plate to 
combine six different features: pusher at 2 or 3 on the winding 
rod, date display at 12, 3, 4.30 or 6 and the minute counter 
in the middle. “Historically, Dubois-Depraz already made a 
single pusher chronograph/ 1 says technical director Stephane 
Berthoud. “But w r e based this one on our double pusher 
module and fused the two functions in one. It exhausted three 
manufacturers!" 
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OPINION 


Blast off!! 


By Serge Panczuk 


I did a placement at Rank Xerox years ago when the company 
was still powerful, dominant and had long reigned over 
the photocopier market. Its machines were the most 
technologically advanced with prices to match performance. 
The entire organisation lived and thrived on an elite and first 
class status. 

One day t some Japanese brands tried to get onto the Xerox 
market. It didn’t work...retailers fiercely defended their 
territory, clients still preferred the image of the brand, services 
and technological advances of an American company. 

That’s when the newcomers tried a new strategy. Instead of 
attacking the market leader from the front, they started selling 
their products to less prestigious clients at more affordable 
prices. Restaurants and shops started equipping themselves 
with small copiers that were both cheap and reliable. 

The Xerox teams laughed in their luxury offices. The 
Japanese weren't seen as serious competition. They were in 
another category w ith a business model that had no chance of 
succeeding. They were going to stay small and low-end. But 
history, and clients, saw things differently and the big brand’s 
condescending smile soon turned into a painful scowl... 

The parallel with the w ? atch market may not be obvious but 
if you take a closer look, there are lessons to be learnt from 
this story. Let’s take Kiekstarter tor example, the famous 
project funding platform. Nowadays this is where future 
watchmaking is built. Not a week goes by without a few r 
enthusiasts suggesting a watch project to future clients. You 
can find anything: aviator and diver chronographs, vintage 
and contemporary watches. Kiekstarter has become the 
world's biggest watch market blending passion, courage and 
inspiration. 

Mini-brands that ore launching will try anything. In a matter 
of years they’ve shaken classic watchmaking to its core. Their 
sales model is simple: present a project with minimal financial 
requirements. If you get funding, the project will launch. If 
not, it’s over. Kiekstarter brings ideas together with passion. 
The client is at the root of the project and some brands “build" 
products in partnership w ith future buyers. 

Marketing is direct, ideas fuse together and the energy is 
palpable. Whilst “established" brands strive to innovate and 
sell, here it comes easy. Most projects meet their funding 
requirements and some far exceed them. However, Kiekstarter 
is still a separate little w r orld for regular watchmakers because 
it's a virtual platform and not a “real" market. Projects and 
clients come from everywhere, they’re hard to pin down 
and flee the nets of old fishermen from watch marketing. 
Also because the prices from mini brands make the noble 
“manufactures" guff aw as most projects are between 300 and 
500 CHF. Watches selling for 10 and 100 times more won’t 
sweat over that. Last but not least, Kiekstarter watches have 


skyrocketed quality references such as 'made in Sw itzerland 5 ’ 
by bringing out truly “worldwide" watches that are designed 
in one country, made in another with movements from 
yet another country. What matters is the history, the act of 
seduction, contact and ability to surprise. Glaze paper and the 
famous “Swiss Made’ 1 don't matter anymore... 

Lets go back to Xerox for a minute. The copier giant didn't 
recognise the market’s expectations. The copier was a luxury 
product that was just for the elite. By bringing it to the masses, 
the Japanese brands created expectation and, primarily, made 
the impossible possible. You just needed to change brand. In 
a matter of years the lower-end little copiers bulked up and 
conquered, or rather suffocated. Sleeping Beauty’s market 
sectors. Are Kiekstarter watches a threat to major watch 
brands? The answer is yes, and no, ... 

Yes because they've created a new r type of customer 
relationship which already affects our watchmakers. For a 
while we've been seeing amazing product launches that are 
just for online sites or are the result of collaboration with 
forums. The two greatest success stories are Omega's Speedy 
Tuesday and the Skipper by TAG Heuer for Hodinkee, 

Yes because they set new benchmarks in terms of price and 
distribution. You can find beautiful inexpensive watches on 
Kiekstarter, That affects the entire value chain in classic 
watchmaking. Clients compare and analyse so some of the 
questions they ask in so-called classic stores hurt... 

No because Kiekstarter is also a formidable school of 
watchmaking passion. Countless new clients are now T entering 
the world of beautiful watches via this crowdf unding platform. 
However, Kiekstarter clients express new expectations (or 
should we say demands?) through their purchases. They want 
to be part of real stories, have no time for bullshit marketing 
and want to be treated like adults. That said, it's really an 
issue of consideration and closeness whilst “luxury" brands 
have focused too heavily on distance and exclusivity. They 
will become potential new clients for big brands as long as 
the products are creative and the prices, distribution and 
marketing status are reviewed. So how will this story end? 

For Rank Xerox, the brand had to change everything to 
survive: its teams, its business model, its sales technique and 
its culture. Nothing was easy as the change was forced upon 
them since they hadn’t foreseen it. That's why the Kiekstarter 
watches and brands are important. They’re the tip of the 
iceberg that act as a warning to age-old brands. 

Now they know.... 
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Frank Buchwald 
Nixie Machine 


Legacy Machine 101 


Are you M.A.D.? 


We are. Mad about M.A.D. - "Mechanical Art Devices'", which have given our Gallery 
its name. We believe that mechanics and machines can be an art form. 

This approach applies to our own Horological Machines, but also to other mechanical 
creations, carefully curated from around the planet. 

Ready to discover a fascinating new world? 


M.A.DGALLERY 


Pop-up store at Baselworld 
March 23-30, 2017 
"Les Ateliers" Halll.2 


www.madgaiiery.net 











